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The United States is currently experiencing a substantial surge in electric vehicle (EV) adoption.
Projections indicate that EVs will account for approximately 40% of total light vehicle sales by
2030, with some forecasts even suggesting it could exceed 50% by the end of the decade. However,
despite the promising trend towards electrification in the U.S., a recent survey conducted by Yahoo
Finance and Ipsos reveals that many Americans remain cautious about this transition. 

Consumers continue to harbor concerns that significantly influence their decisions regarding fully
electric vehicles or plug-in hybrids. These concerns encompass factors such as cost, driving range,
available charging infrastructure, and environmental impact. In a collaborative effort, Yahoo
Finance and Ipsos surveyed 1,025 Americans to gauge their preferences for EVs. The survey was
conducted between September 29 and October 1, 2023. 

The survey's findings indicate that 57% of respondents are not likely to consider purchasing an
electric vehicle (whether fully electric or plug-in hybrid) when they next acquire a vehicle. In
contrast, only 31% of respondents express a willingness to purchase an electric vehicle, while 11%
remain uncertain about their preferences. 

A closer examination of the demographic breakdown of those disinclined to opt for electric vehicles
reveals some notable trends. Specifically, 70% of respondents aged over 65 would not consider an
electric vehicle, along with 60% of respondents earning an annual income below $50,000.
Additionally, a significant 76% of respondents identifying as Republicans are less likely to consider
electric vehicles. 

Stephanie Valdez-Streaty, Director of Industry Insights at Cox Automotive, points to various factors
contributing to the hesitancy surrounding electric vehicles. She highlights concerns such as pricing,
charging infrastructure, and what she calls "range anxiety," which she suggests is more aptly
described as "infrastructure anxiety." 

When asked about their most significant concerns regarding electric vehicle purchases, 70% of
respondents in the Yahoo Finance/Ipsos poll cite concerns about overall cost, 73% express
apprehension about driving range, and 77% note the lack of charging stations on the road or at
home. 

Interestingly, despite the overall skepticism, certain states, such as California, have seen electric
vehicle purchases exceed 23%, outpacing the national average of approximately 8%, according to
Cox's latest U.S. sales report. Valdez-Streaty attributes these regional disparities to state-level
incentives and the effectiveness of educational efforts. Notably, while 52% of survey respondents
support government incentive programs designed to promote EV purchases, only 30% are familiar
with programs like the federal EV tax credit. 

The survey also highlights some inconsistencies in respondents' views on government intervention.
While a majority (54%) supports government programs aimed at reducing the country's dependence
on fossil fuels, nearly two-thirds (61%) oppose restrictions on the sale of new gas-powered cars. 



Conversely, among respondents who are likely to consider an electric vehicle or hybrid, those in the
35-49 age bracket are most inclined to do so (37%), as are 42% of those with an annual income
exceeding $100,000. In terms of political affiliation, 41% of Democrats express a willingness to
purchase an electric vehicle, while only 17% of Republicans share this sentiment. 

Respondents also exhibit strong preferences for automakers when considering an electric vehicle
purchase. Nearly one-third (30%) would most likely consider Toyota as their top choice for an
electric vehicle, followed by Tesla at 23%, Honda at 20%, GM with 15%, and Ford at 14%. 

With the White House aiming for 50% EV sales by 2030, policymakers face the challenge of
convincing more Americans to embrace electric vehicles. Valdez-Streaty emphasizes the
importance of pricing in making EVs more appealing to U.S. consumers. She notes that
affordability is critical and highlights the federal tax credit as a valuable incentive, even though it
currently applies to only a limited number of vehicles. She believes that as more affordable electric
vehicles priced under $40,000 become eligible for the EV credit, this will play a significant role in
driving EV adoption. 

Remarkably, the survey also reveals that only 20% of buyers are aware of recent price cuts on
electric vehicles, particularly by companies like Tesla and Ford. Similarly, only 20% are aware of
recent charging agreements that will expand Tesla's Supercharging network to accommodate EVs
made by GM, Ford, Mercedes, and others, addressing another major concern for buyers, which is
charging infrastructure and range anxiety.


